It doesn’t take a genius to figure out

that excessive sugar consumption is
bad to our health. But a lesser known
factis how much sugaris ACTUALLY

hiding in our everyday food.

It’s SUPER EASY to overconsume the
daily norm without shoveling this
sweet white powder down your throat.

% Tervise Arengu Instituut
’A‘ National Institute for Health Development

To warn others of the hidden sugars in
foods and make them read the fine
print on labels, we’'re finally ripping
the mask off the baddest guy in town...

Pleased to meet you...
SECRET SUGAR!




For our campaign, we hired Estonia’s most
famous TV-crime-show heroes to solve the case,
and at last, expose the Secret Sugar hiding in
plain sight, right on store shelves!
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450 grammis ketSupis on
kuni 77 grammi ehk 15 tl
lisatud suhkruid.

Lisatud suhkrute kohta

vaata tipsemalt toitumine.ee

380 grammis jogurtis on

kuni 40 grammi ehk

B tl lisatud suhkruid.

Lisatud suhkrute kohta
vaata tipsemalt toitumine.ee

B,5 liitris limonaadis on

kuni 65 grammi ehk

13 tl lisatud suhkruid.
Lisatud suhkrute kohta

vaata tiipsemalt toitumine.ee
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Tervise Arengu Instituudi projektijuht Kristin
Salupuu riliikis "Ringvaates” suhkrust ja
suhkrusisaldusest loodetes
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Thanks to excessive PR-activities, a barrage of

media channels, online portals and bloggers started
to discover the case of Secret Sugar on their own.
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20 million 0,37% 338089

MEDIA IMPRESSIONS @R SESSIONS
N 40% I 54%
LOWERED SUGAR READ PRODUCT
CONSUMPTION LABELS

Our campaign made a mark. People
lowered their sugar consumption, started
to read product labels, and became more
positive about taxing secret sugars.

. 23%

LIKE THE IDEA OF
SUGAR TAX




