
Balticbest 2018 – 
rebranding a creativity festival

Challenge

Balticbest is a boutique creativity  festival including an awards show 

– but since 2018 open for entries beyond the Baltic states, from all 

small countries with population less than 5 million. From this chan-

ge of concept came the need for a new identity that spoke both to 

design and advertising communities, but not just locally. Something, 

that universally celebrated small countries – and big ideas. And: the 

identity itself needed to be bigger than just an identity, working as a 

marketing campaign too.

Solution

There was a quick realisation that the best way to help the festival ge-

nerate interest beyond Baltic states was to illustrate the very essence 

of the 2018 festival itself. Big idea can make a small festival big, too. In 

the process Balticbest was made bolder than ever, by creating a copy 

driven identity that was simple yet powerful.

Results

The positive signals were immediate: some of the entrants of the 

festival openly admitted the identity was the main reason to take part. 

Also even if the identity has been living on since 2018 without our 

guidance, the work keeps on giving: All the visibility that the identity 

and case has generated – whether through design blogs and pub-

lications or competition success, like receiving the Certificate of 

Typographic Excellence from Type Directors Club and gold for Best 

Rebranding in Kuldmuna’s, the prestigious local award show – builds 

invaluable awareness for the festival.
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