
The Fibenol website serves 2 main functions: 


First of all it explains the technology and process behind the achieved products, how it’s beneficial to the 

industry by creating less waste and how the products can be used in different types of applications.


Secondly it serves as a contact point for interested parties (all types of manufacturers) to get in touch 

with Fibenol and move on to further discussions. Since the products are so specific, they have a lot of 

potential and a more detailed follow-up can better define how they could fit in a manufacturer’s 

production cycle.

When the project started, there were still a lot of unknowns for Fibenol as well. The construction of the 

flagship plant – in which the processes take place to create the products – had only just started. The 

other potential products that could come out of this plant were (and are) still unknown. 


So we had to tell the story of how these new types of products are created through new, innovative 

technologies within a still-being-built plant. These products come from what is otherwise considered 

waste in the wood industry and the full potential of these products is still being discovered in 

collaboration with partners.


We wanted to dedicate a page to each of these points: the material, the technology, the products, the 

partnerships and how this new approach creates sustainability. This emphasises the importance of each 

of these core story pillars. From a visual perspective we wanted to implement the brand material in a 

way that it would support the story by creating anymations and illustrations with the brand shapes. 

Additionally we wanted to make the products less abstract by having looping clips that show how the 

products look like, making it more easy to understand.

The work

The approach

Fibenol – a subsidiary of Graanul Invest – uses cutting-edge processes to develop a new generation of 

sugars, high purity hydrolysis lignin, and unique microcrystalline cellulose from hardwood. What this 

means is that during the processing of wood there are a lot of leftovers. These scraps and pieces are of 

usually of little value, but Fibenol has developed a process where these leftovers can be used to subtract 

high quality sugars, lignin and cellulose. These products can, in their turn, be used by manufacturers in all 

sorts of different ways.

Introduction

Finally, we wanted to achieve a clean and minimal look that puts the focus on the content and places 

Fibenol as a credible source on the industry’s map.

As we always do, we had an initial workshop with Fibenol to map out the needs and goals of the project. 

After this we started with the ideation phase to come up with a story telling concept for the website. We 

iterated several time son different visual concepts on how best to visualise these abstract products and 

the process behind them.

After we pinpointed the right direction this then served as the foundation for the other pages. 


All in all it took several months from beginning to end, due to some delays with the plant construction. 

With some eventual updates to the plant plans and an additional product line the website went live at 

the end of 2021.
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Since the website hasn’t been out for a long time, there have only been a few interested parties in – what 

is according to Fibenol – a very particular portfolio of products. However they are already achieving 

world recognition within the industry.

The process

The result


