
Advertising materials visually featured forestry workers,  
so standout headline for the campaign was a "must".  
The headline combined  "Mets" and "Let's go"  for a catchy  
phrase "Mets go!" 

THE SLOGAN



Objective of the campaign was to promote  
„Metsarahvapäev“ event to invite people to Estonian  
forest locations for learning and fun opportunities.
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